
What Is Canvassing

Canvassing is when you work with an organization like Swing Left (or directly with a political campaign) 
going door-to-door to have conversations about important issues and inspire people to get involved. 
Studies show canvassing is the MOST effective way to get your point across.

You’ll have a specific purpose depending on the type of canvass:

• Identifying Supporters
• Opinion Polling
• Registering voters
• Persuasion
• Getting Out The Vote

The main objective is to learn something about the voter. It could even just be that they’ve moved. It’s 
all valuable information!

Before Heading Out

Your group will provide you with a list of voters to talk to and a map of where to find them. You should review 
your questions, make sure you know how to mark down answers and notes, and grab any literature you’ll be 
handing out. You should map out the most efficient route so you can knock on as many doors as possible.

On average you’ll knock about 20 doors per hour, and get people to answer about 20% of the time. Which 
means you’ll have about four conversations an hour. For a typical three- to four- hour shift that’s about 12 
conversations. Remember: every voter contact is valuable, no matter the outcome.
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It’s important to get in a positive mindset before knocking, and remember it’s not personal. Oftentimes 
people just don’t want to be bothered. Be prepared to get some doors closed on you. Just shake it off, 
remember your motivation for being there and how important gathering this information is, and knock 
on the next door.

Your job isn’t to convince people to open the door, it’s to find the people interested in talking to you.

Glossary

Canvassing (door-to-door): The act of going door-to-door to talk to a list of targeted voters.

Canvassing (high traffic): Visiting a populated public area such as a shopping center, street fair, public 
library, etc., to engage with voters.

Contacts: The voters on your list 

Contact rate: The number of people on your list you speak with as a percentage of the number of hous-
es you visit

ID (identify): A quantitative measurement (1 - 5) of a voter’s preference with 1 being a stalwart supporter 
of your candidate or cause, 3 being undecided, and 5 being a stalwart supporter of your opponent.

Knocks/Doors: The number of houses you visit

Persuasion: Conversations intended to adjust perceptions and preferences

Script: A sheet that will tell you what the campaign would like you to say. It’s good to practice a couple of 
times so you don’t have to look at it once you’re knocking on doors.

Turf: The area that includes all houses to be visited on an individual canvass shift

Target: A voter or set of voters a campaign intends to contact (e.g. college-aged students)

Universe: Any set of voters in a campaign’s database

Walk packet: The materials the campaign gives you for canvassing. Usually a map, a list of contacts and 
any campaign materials (flyers, buttons, stickers, etc.)


