
What is GOTV?

GOTV is the acronym used for Get Out The Vote which refers to the last four days leading up to Election 
Day. GOTV is by far the most energizing, exhausting and exciting part of the campaign!

It is an all-out, no-holds-barred sprint to mobilize as many of your supporters to the voting booth as 
possible. Your campaign has probably spent weeks, if not months, registering, identifying, and persuading 
voters and supporters. This is where all that information you’ve been gathering, phone banking, 
canvassing, and reaching out to voters comes in handy. At this point you have a reliable list of people 
who you know will vote to support you, but only IF they actually cast a ballot. Now in this stage of the 
campaign it’s all-hands-on deck. These last four days are crucial for campaigns. You need to have as many 
volunteers phone banking, canvassing high traffic areas, and knocking on doors to get as many of our 
supporters as possible to the polls. 

When is GOTV?

Traditionally GOTV happens the Saturday, Sunday, Monday, Tuesday - leading up to and including 
election day (2018 general election is Tuesday, November 6). But some states have Early Voting, mail-in-
voting, and extended voting, which means some campaigns will operate multiple GOTV periods.

What is involved?

During GOTV, campaigns will attempt to contact two types of voters: those who have indicated they will 
be supporting the candidate (either via phone banking or canvassing earlier in the campaign) and voters 
who are consistent Democratic voters. Campaigns will develop prioritized lists of voters depending on 
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their locations and the number of times they need to contact those voters. Remember, time is our most 
limited resource and keeping track of data and packets is critical during GOTV! 

You will also notice more volunteer shifts during GOTV. Typically, campaigns will offer four shifts of 
canvassing and phone banking each day Saturday through Tuesday. You should also expect to see 
phonebanks and canvasses launching from multiple locations around the district. All of this means that 
the campaigns have to recruit more people to fill those shifts. Help pitch in with volunteer recruitment if 
you can! You’re giving people the opportunity to make a difference in their communities. 

What to expect?

Campaigns will make numerous rounds of attempts through a list of supporters. It’s part of the plan: the 
more times a voter is contacted, the more likely they’ll remember to vote. As we get closer to Election Day, 
many people will be contacted by many different campaigns reminding them to vote, and sometimes 
they can get heated. Don’t worry, they’ll still vote, studies prove it. 

Make sure to give it your all! Remember as we get closer to the end of election day, every vote counts. 
Work hard, smart, efficiently, and tirelessly until polls close. If you’re leading a staging location, where 
volunteers will meet before and after completing their shifts, expect to work long hours and give it your 
all. And remind other volunteer and voters that every vote counts, and that they could be the deciding 
vote, which is why they need to go cast their ballot. 

Preparing for GOTV

Make sure you have blocked as much time off as you can. If you’re able to take off from work, do it! These 
last few days are essential and campaigns need full-time volunteers. Recruit your friends, coworkers, 
neighbors, and family to join you! 

So, what goes into getting your location ready to launch voter contact and making sure you have the 
materials you need? To get your location ready, make it clear where volunteers will sign in, gather, collect 
their materials, and get trained. If it’s a phonebank, set up areas where volunteers can make their phone 
calls. If it’s a canvass, set up areas where volunteers can reorganize their walk packets.

To make sure you have the right materials, work closely with your campaign and ask for the most up-to-
date literature. The campaign will also provide your walk lists or call sheets for GOTV. If you’re leading the 
staging location, you’ll want to ensure that there are “packets” made for every volunteer that include the 
list of voters to engage, the script they will be using, any literature that may be dropped, a clipboard to 
use, and any best practices or to-do lists that would be helpful. Staging locations are essential to running 
successful GOTV efforts, canvassers will use this as their meeting location before and after canvasses. 
It’s important to conduct a dry run, or a practice run through, before GOTV to identify any problems 
beforehand and make sure operations run smoothly the day of. 



Glossary

Canvassing (door-to-door): The act of going door-to-door to talk to a list of targeted voters.

Contacts: The voters on your list. 

Contact rate: The number of people on your list you speak with as a percentage of the number of 
houses you visit

Staging Location: Where you and the canvassers will meet before and after to distribute materials, and 
to go over what the objective for the day is.This can be someone’s house, a coffee shop or even a park.

Dry Run: A practice of the GOTV event to make sure things run smoothly and identify any problems 
beforehand.

E-Day (Election Day): The first Tuesday after the first Monday in November in an even year designated 
for national elections in the U.S. (With mail-in voting, Early Voting, and extended voting periods, in many 
states, Election Day is actually Election Days.)

EGOTV (Early Get Out the Vote): The period during which voters are able to mail/turn in their ballots or 
go to early voting locations. 

GOTV (Get Out The Vote): The four days leading up to and including E-day.  

ID (identify): A quantitative measurement (1–5) of a voter’s preference with 1 being a stalwart supporter 
of your candidate or cause, 3 being undecided,  and 5 being a stalwart supporter of your opponent.

Knocks /Doors: The number of houses you visit

Passes/Touches: Talking to the voter on your list multiple times, in different ways

Packets: Walk lists or call sheets combined with any additional documents volunteers need to conduct 
voter contact during GOTV

Persuasion: Conversations intended to adjust perceptions and preferences

Script: A sheet that will tell you what the campaign would like you to say. Good to practice a couple of 
times so you don’t have to look at it once you’re knocking on doors.

Turf: The area that includes all houses to be visited on an individual canvass shift

Target: A voter or set of voters a campaign intends to contact (e.g. college-aged students)

Universe: Any set of voters in a campaign’s database

Walk List: The materials the campaign gives you for canvassing. Usually a map, a list of contacts and any 
campaign materials (flyers, buttons, stickers, etc.)


